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Introduction 

Blogging gives you voice. But just because you write doesn’t mean you’ll be heard. 

Some bloggers get noticed more than others. Besides being good writers, well-known 

bloggers have a bag of tricks. There are things will get you noticed, shared, and 

discussed. They learn skills to level up their writing (or find their comma errors as in 

my case.)  They soar while other blogs sink. 

Do you have great ideas but you just don't know how to get them out there? You might 

just need to fine tune a few things. 

In this book, I’m going to give you ten simple actions that just about anyone can do. This 

ebook began as a successful 2006 blog post. It needed an update. When I started 

writing, it was too long to be a blog post, so I made an ebook. 

If you or your organization has a blog, you’ll 

want to understand these ten habits. I’ll give 

you resources to dig deeper and some 

examples. 

I’ve been blogging for almost 10 years now. 

I’ve made mistakes. I’ve made lots of friends. 

Maybe this book will help you get there faster. 

Like me and my son going down the Nantahala -- blogging looks harder than it is. 

My name is Vicki Davis and I’m here to help! Let’s connect! @coolcatteacher  

www.coolcatteacher.com    

http://www.twitter.com/coolcatteacher
http://www.coolcatteacher.com/


 

DISCLAIMER 

This book is intended to help you improve your blog. It contains blogging tips and 

strategies. What you get out of it will depend upon what you put into it. If something 

requires programming, get help! 

The author has made every effort to ensure the accuracy of the material contained 

herein. Use common sense when applying these tips to your job, your life, and your 

sharing. The author and the publisher shall not be held liable for any incidental or 

consequential damages in connection with or arising from, actions on the part of the 

reader upon use of information in this e-book. 

DISCLOSURE OF MATERIAL CONNECTION 

Some of the links throughout this book are “affiliate links.” This means if you click on 

any of these links and purchase items from their corresponding sites, I may receive an 

affiliate commission. Regardless, I only recommend products or services that I use 

personally and that I believe will add value to my readers. I am disclosing this in 

accordance with the Federal Trade Commission’s 16 CFR, Part 255: Guides Concerning 

the Use of Endorsements and Testimonials in Advertising. 

RIGHTS 

Copyright 2015. Cool Cat Teacher, LLC. All Rights Reserved. No part of this book may 

be reproduced, stored or transmitted in any form without the prior written permission 

of the publisher. 

 

 

 

http://www.gpo.gov/fdsys/pkg/CFR-2003-title16-vol1/content-detail.html


DEDICATION 

I dedicate this book to my team: Donna Miller, Lisa Durff, 

Errol St. Clair Smith, Jeannette Bernstein, and teachers 
everywhere who have helped me on my journey. You all help 
me be a better me. 

 

When people interview me for 
TV or media, it strikes me that 
bloggers are media too. A 
well-written blog can help the 
causes you care about. 

 

Microsoft flew me to “cover” 
their Innovative Educators 
Conference in Cape Town, 
South Africa. I was there as a 
“reporter” of sorts and was 
with all the other media. It is 
mind blowing that bloggers are 
media now. 

 

Webinars and virtual 
appearances can be part of a 
blogger’s work as well. Here I 
am appearing via Skype to 
some teachers half a world 
away. 



The 10 Habits of Bloggers That Win  

 

 

Shout out to Sylvia Duckworth for her incredible sketchnote of the book. She’s received 

recognition online for her incredible talent. Her career has just begun. While this book 
focuses on blogging and text, you can make a blogging career sharing graphics or 
videos like Sylvia. Create. Innovate. Be you.   



HABIT 1: If You Cite It, Hyperlink It. 

Blogs let you link to your source. Nothing says “newbie” more than a bunch of words 

and no hyperlink. In my classroom, we call a blog post without links, "dead text." Rule of 

thumb: mention a proper noun, research, or evidence cited in your post. Other tips: 

● Don't be a tease. I saw a listing of five new Firefox extensions. I was about to 

get excited. Then I realized the blogger underlined the words but didn’t have a 

hyperlink! Fake-looking links that don't work are bad netiquette. 

● Do not over-link. The converse of this is not to over-hyperlink! It annoys me 

how people sometimes link irrelevant facts to the topic at hand. Link to relevant, 

meaningful information. 

● Don't link in the first paragraph. I've found that people leave the post and 

don't read it. 

● Set hyperlinks to open in a new window. (See graphic below from my 

Wordpress site.)  When links open in a new window, it makes it easy for people to 

get back to your blog. 

 

Resources:  

❏ Appendix C "InClass Writing Checklist" in Reinventing Writing,  
❏ Wikipedia's Manual of Style for Linking 
❏ Advanced Blogging! You asked for it. Leading education blogger Sue Waters gives 

tips on hyperlinking at the top of this post. 

http://www.coolcatteacher.com/reinventing-writing-vicki-davis/
https://en.wikipedia.org/wiki/Wikipedia:Manual_of_Style/Linking
http://suewaters.com/2013/01/29/advanced-blogging-you-asked-for-it/


HABIT 2: Write a Compelling Title. 

Whether  your blog is read depends on your title and the first paragraph.  

Make people curious but give them a clue. Be descriptive, show your point, be 

exciting and excited! Never be deceptive or people won’t read you again. 

Experiment. This blog post in June 2015 went viral after I started playing with titles 

inspired by some Upworthy blog posts. They’ve studied what goes viral.  

List Posts. Don’t overdo it, but list posts work. Reasons, ways, tips, ideas, facts, tricks. 

Know Your Audience. Know what their interests are and appeal to them. 

Be Strong. Use strong adjectives and verbs but include keywords people will search. 

Stay Short. You want to stay under 70 characters. If you go over, Google will cut them 

off with an ellipses and it will look bad. 

Use Title Case. Either all caps or title case are usually best. 

 

Resources:  

❏ ProBlogger  Tons of resources to get you started. 
❏ The book Advertising Headlines that Make You Rich (Even if you're not selling 

something, it helps to get people to click.) 
❏ Upworthy (they've built their whole site about knowing how to get people to click. We 

study these headlines in my class.) 

http://www.problogger.net/archives/2014/04/15/6-lessons-for-writing-irresistably-magnetic-blog-post-headlines/
http://amzn.to/1CQkTVi
https://www.upworthy.com/


HABIT 3: Write and Cut in Half! 

Abraham Lincoln once said, 

“I’d write a shorter letter, but I didn’t have time.” 

You don't have a lot of time. I use Scrivener and set a word count, so it alarms me when I 

go over. According to research, don’t go above 1,600. I’ve found 800-1200 works for me. 

● Use an Editing Tool. Grammarly, Pro Writing Aid, or EditMinion will help 

immensely. At a minimum, pay attention to the red underlined squiggles in your 

web browser. (There are many editing programs PerfectIt, Stylewriter and 

more.) 

● Shorten sentences. Be simple. Use the Hemingway app as a coach.  

● Rework the first paragraph. People read the first paragraph to decide if 

they'll continue.  Make it exciting. 

● How-to posts can be longer. Treat a how-to blog post like giving driving 

directions: precise and easy to follow. 

● Summarize at the end. If readers learn to expect a summary or something 

exciting at the end, they’ll keep scrolling and reading. 

● Walk Away. The best posts I write are drafted and finished on another day. 

● Make it Useful. Copyblogger says that every paragraph should be one of the 

CMKR elements -- provide Comfort, be Memorable, share Knowledge, or list 

Resources. 

Resources:  

❏ The Ideal Length for Everything on Social Media  
❏ 10 Best Editing Tools for Bloggers 
❏ 9 Crucial Tips for Self Editing Your Blog Posts  
❏ Learn Scrivener Fast  I took this class to learn how to edit and write more quickly on 

Scrivener. 
❏ Blog Editor’s Cheat Sheet: What to Do Before, During and After Your Post Goes Live 

https://blog.bufferapp.com/optimal-length-social-media
https://app.grammarly.com/
https://prowritingaid.com/
http://editminion.com/
http://www.intelligentediting.com/
http://www.editorsoftware.com/StyleWriter.html
http://www.hemingwayapp.com/
http://www.copyblogger.com/copy-editing-tips/
https://blog.bufferapp.com/optimal-length-social-media
http://blog.getresponse.com/10-best-editing-tools-bloggers.html
http://www.problogger.net/archives/2014/04/18/9-crucial-tips-for-self-editing-your-blog-posts-that-every-blogger-can-use/
http://vickidavis.jarono.hop.clickbank.net/
https://blog.kissmetrics.com/blog-editors-cheat-sheet/


HABIT 4: Write, Edit and Then Format. 

Write it all first. Get it out on the page. Sometimes, I use the dictation feature in my Mac 

when I need to get this done quickly. Don’t stop. You can use markdown if you wish. 

Edit first, then format. With effective formatting, one blogger was able to increase the 

time people read his posts by 31 seconds! Use paragraphs of different lengths. The ideal 

paragraph length of a blog post is 40-55 words. To see what the max looks like, this 

paragraph is precisely 55 words. To the tee. Yes! 

The most common formatting modes: 

● Headings. Search engines use headings in their formulas. Make headings 

descriptive. Organize. Keep attention.  

● Bulleted Lists. Use bold at the beginning to make it a faster read. (Like I did 

here.) 

● Numbered Lists. Use these for steps. 

● Block Quotes. Most blogs have a quotation button. Click it to make a quote. See 

graphic.  The indent makes it easier to read. 

● Bolded text. Use it sparingly and consistently. Italics too. 

 

Resources:  

❏ How Whitespace Affects the User Experience 
❏ How to Get Your Blog Post Read 
❏ A Comprehensive Guide to Formatting Your Wordpress Posts and Pages 

https://support.apple.com/en-us/HT202584
http://www.coolcatteacher.com/beginners-simple-guide-to-using-markdown-for-writing/
http://www.quicksprout.com/2014/06/11/how-to-get-your-blog-posts-read/
https://blog.bufferapp.com/optimal-length-social-media
https://blog.bufferapp.com/optimal-length-social-media
http://blog.usabilla.com/5-ways-how-whitespace-affects-the-user-experience/
http://www.quicksprout.com/2014/06/11/how-to-get-your-blog-posts-read/
http://www.copyblogger.com/formatting-wordpress-posts/


HABIT 5: Add Impactful Images. 

Images create impact. According to Jeff Bullas, articles with images get 94% more total 

views than posts with none. Some bloggers say no more than three! I like to include a 

blog post title graphic and at least one quote graphic. Images = more views 

Some of my favorite graphic creation tools include: 

● Graphics: Canva (I used Canva for the blog title below.), Paper by 53, Artrage 

● Quotes: Quoter, Recite, Pablo 

● Infographics: Easel.ly, Piktochart, Powerpoint (Download the templates on 

Hubspot. In Powerpoint, Save As a .jpg or .png format.) 

● Screen Grabs: Skitch, Snagit 

● Compressing Files: Social Media Resizer Tool (resizes anything!), Smushit (to 

compress files after I upload to Wordpress. Big files slow you down. 

 

Resources:  

❏ 6 Powerful Reasons Why You Should Include Images in Your Marketing  
❏ 23 Tools and Resources to Create Graphics for Social Media 
❏ 8 DataDriven Tips for Using Images in Blog Posts 
❏ What is Hotlinking? Why You and Your Students Should Avoid it  

http://www.jeffbullas.com/2012/05/28/6-powerful-reasons-why-you-should-include-images-in-your-marketing-infographic/
http://www.quicksprout.com/2014/06/11/how-to-get-your-blog-posts-read/
http://www.canva.com/
https://www.fiftythree.com/paper
https://www.artrage.com/
https://itunes.apple.com/us/app/quoter/id593904135?mt=8
http://recite.com/
https://buffer.com/pablo
http://www.easel.ly/
http://piktochart.com/
https://office.live.com/start/powerpoint.aspx
http://offers.hubspot.com/how-to-create-infographics-in-powerpoint
http://offers.hubspot.com/how-to-create-infographics-in-powerpoint
https://evernote.com/skitch/
https://www.techsmith.com/snagit.html
http://www.internetmarketingninjas.com/seo-tools/favicon-generator-crop-images/
http://www.imgopt.com/
http://www.jeffbullas.com/2012/05/28/6-powerful-reasons-why-you-should-include-images-in-your-marketing-infographic/
https://blog.bufferapp.com/tools-create-images-for-social-media
http://blog.hubspot.com/marketing/images-in-blog-posts-tips
http://www.freetech4teachers.com/2015/04/what-is-hotlinking-why-you-and-your.html#.VbASVOhVhBd


HABIT 6: Categorize and Organize Your Posts. 

Most blogs use categories, tags, and let you archive posts. Use them. This will help 

people who come to your blog find  your other posts. 

Organize Your Posts. As I’ve moved to Wordpress, I’ve had to re-categorize old posts 

and get them organized. There are bulk tools to help you. If you have a category at the 

top of your blog, have recent blog posts or remove the category. 

Show Related Posts. You can also use tools like Related Posts by Zemanta or Related 

Posts by Jetpack to refer readers to other posts on your blog that are of interest to them. 

Once you have people on your site, show them other things they’ll like.

 

Show Your Best Work. When someone comes to your site, you want to put your best 

foot forward. Many bloggers have a “best of” or put a list on their About page. 

Make It Easy to Search Your Site. Most blog platforms have a widget for this.  

Customize Your 404 Page. People may type in the wrong address. You want them to 

see your site, not your hosting company’s. You should customize your 404 page. 

Resources:  

❏ How to Bulk Move Categories and Tags in Wordpress 
❏ Best Ways to Keep Visitors on Your Website Longer 
❏ Best Popular Posts Plugins for Wordpress 
❏ 20 Must Have WordPress Plugins for 2015 (Expert Pick) 

http://www.wpbeginner.com/plugins/how-to-bulk-move-posts-to-categories-and-tags-in-wordpress/
https://wordpress.org/plugins/related-posts-by-zemanta/
http://jetpack.me/support/related-posts/
http://jetpack.me/support/related-posts/
http://www.hongkiat.com/blog/funny-creative-error-404/
http://www.wpbeginner.com/plugins/how-to-bulk-move-posts-to-categories-and-tags-in-wordpress/
http://www.advisorinternetmarketing.com/best-ways-to-keep-visitors-on-your-website-longer/
http://www.wpbeginner.com/plugins/5-best-popular-posts-plugins-for-wordpress/
http://www.wpbeginner.com/plugins/20-must-have-wordpress-plugins-for-2015-expert-pick/


HABIT 7: Optimize Your Site for Search Engines. 

SEO is an art form, but there are some basic tips to teach anyone. First, understand 

keywords. Keywords are an informative word used to state the content of a document. 

Some keys for search engine optimization include: 

● Research your keywords. Sign up for Google Adsense, just to use the keyword 

planner. This helps you understand what people are Googling about your topic. 

● Use keywords. Include them in: title, permalink, and headings.  

● Use words not numbers. The permalink should include words. Words are 

searchable. Numbers aren't. 

● Get help. I use a popular Wordpress Plugin by Yoast. After typing in keywords, 

it checks to see if I've used them. It will coach on how to improve the SEO. 

● Make your site faster. Search engines penalize slow sites. Use GTMetrix to 

test your site speed. Call your hosting company or find a programmer if this not 

in your wheelhouse.  (Or if you're like me, Google how to fix it.) 

 

Resources:  

❏ The Definitive Guide to Higher Rankings for Wordpress Sites 
❏ SEO for Idiots: The 10 Basics of Blogging Search Engine Optimization 

https://adwords.google.com/KeywordPlanner
https://adwords.google.com/KeywordPlanner
https://wordpress.org/plugins/wordpress-seo/
https://gtmetrix.com/
https://yoast.com/articles/wordpress-seo/
http://www.blogtyrant.com/beginner-blogging-seo/


HABIT 8: Integrate Social Media. 

Social media is the secret sauce that helps bloggers generate traffic. I had a blog post in 

July 2015 with more than 11,000 likes on Facebook and counting! Here’s how: 

● Share buttons. I use buttons included in my theme but Filament has some. 

● Automatically share posts. Twitterfeed, Hootsuite can do it automatically. 

Twibble will feed with your featured image.  Pick one. 

● Share more than once.. I share each post over the next 7 days and then 30 

days later. Andy White at Kissmetrics has the definitive post on how. 

● Share “old” stuff. Revive old posts can share your older content from 

Wordpress. It helps if posts are timeless. You can also go back and share the best 

of last month or last year. It is new to someone. 

● Have a sharing strategy.  I share every post at least once on Twitter, Tumblr, 

Google Plus, Facebook, Pinterest, Flipboard, LinkedIn and Tumblr. Most are 

automated. When I change techniques, I can track results better. 

● Tag people. When you quote someone, tag them on social media. Send them an 

email. TELL THEM. It is good manners and they might promote it too. 

● Use hashtags. This tweet received almost 500 click throughs when I tagged it 

#edchat. I used the right hashtag but wasn’t spammy. 

Resources:  

❏ How to Easily Double Your Social Media Traffic 
❏ The Complete Guide to Building Your Blog Audience 
❏ How to Promote Your Blog on Social Media 
❏ An Easy Guide to Gaining Followers and Being Followed on Twitter 
❏ 3 Steps to Promote Your Blog on Pinterest and Facebook 

  

http://www.coolcatteacher.com/ecm-152-reading-program/
http://filament.io/flare
http://twitterfeed.com/
https://hootsuite.com/
http://www.shoutmeloud.com/twibble-auto-tweet-posts-via-rss-feed-with-featured-post-image.html
https://blog.kissmetrics.com/double-your-social-media-traffic/
https://wordpress.org/plugins/tweet-old-post/
https://twitter.com/coolcatteacher/status/620051722963169280
https://blog.kissmetrics.com/double-your-social-media-traffic/
http://www.quicksprout.com/the-complete-guide-to-building-your-blog-audience-chapter-5/
http://blog.hootsuite.com/how-to-promote-your-blog/
http://www.coolcatteacher.com/an-easy-guide-to-gaining-followers-and-being-followed-on-twitter/
http://www.socialmediaexaminer.com/promote-your-blog-pinterest-facebook/


HABIT 9: Engage with Readers. 

Everyone is important. When someone reads your post, they are important to you. 

When they share your post, they like you. As Jon Acuff says in his book Start, you can't 

usually change people who hate you. Instead, help those who like you LOVE YOU. To do 

that, you engage. 

● Thank people. When you are starting out -- thank everyone. I did. Now, I can’t 

always thank everyone. Tools like Commun.it help me. 

● Ask questions. When you're curious, ask people clarifying questions. 

Investigate. Engage. Learn. 

● Reply. When someone comments on your blog, reply. Let people feel heard. 

Reply to emails as best you can.  

● Choose your generosity. As I said in Why I Hired a Brand Manager, everyone 

does not deserve your generosity. Once your blog gains traction, you may have 

companies offering you free things all over the place. Be careful. Free always costs 

somebody something. I prefer people over standard emails. 

● Have integrity. Follow the FTC guidelines to the letter. If in doubt, disclose it 

out. I love Michael Hyatt’s disclosures he uses and I pattern mine after his. 

People need to be able to trust you. 

● Don’t feed the trolls. Recent studies show many hateful commenters “trolls” 

are narcissists, psychopaths, and sadists. There is a difference between criticism 

and haters. I’ve found that when I engage with respect I gain more followers than 

if I respond in kind. 

Resources:  

❏ I’ve Pulled Comments from My Blog  Here’s Why by Michael Hyatt 
❏ 8 Surefire Ways to Increase Engagement on Facebook 
❏ Science Says You Should Ignore Internet Trolls  Time Magazine 

 

https://commun.it/
http://www.coolcatteacher.com/why-i-hired-a-brand-manager/
http://michaelhyatt.com/five-ways-to-comply-with-the-new-ftc-guidelines-for-bloggers.html
https://www.psychologytoday.com/blog/your-online-secrets/201409/internet-trolls-are-narcissists-psychopaths-and-sadists
http://michaelhyatt.com/pulling-comments.html
https://blog.kissmetrics.com/increase-engagement-on-facebook/
http://time.com/3827683/internet-troll-research/


HABIT 10: Track Your Stats. 

You have a peek into what works with your audience. Your blog and social media stats 

will tell a story. They are like a mini focus-group with your audience. Recently, I 

analyzed a year’s worth of tweets and wrote a blog post about the results. When you’re 

looking at stats, you’re looking for a few important things. 

● Unique visitors. This is how many unique people come to your site. 

● Time on site. How much time do they spend on your site. 

● Set up your analytics. I like the simplicity of Jetpack but also spend some time 

on Google Analytics. You could really get lost in this rabbit hole. 

● What are your most popular posts? I like to see what resonates with people. 

When the reading post about Todd Nesloney’s show on Every Classroom Matters 

went viral, I analyzed it. I learned things. I got better. You can too. 

 

● Clickthroughs - On social media, if you care about your blog traffic, you care 

about click throughs. More than 2,000 people clicked the link on this tweet. It 

only had 6 retweets and 8 favorites. I used Buffer analytics to tell me this. If you 

only look at retweets and favorites, you don’t know what is helpful. 

Resources:  

❏ A Behind the Scenes Look at What Educators Like  I analyzed my stats. 
❏ 3 Free Tools to Analyze Your Blog Stats 

http://www.coolcatteacher.com/popular-tweets-in-education/trends/
http://jetpack.me/
http://www.coolcatteacher.com/ecm-152-reading-program/
https://blog.bufferapp.com/wp-content/uploads/2014/01/date-range.png
http://www.coolcatteacher.com/popular-tweets-in-education/
http://www.shoutmeloud.com/3-free-tools-to-analyze-your-blog-stats.html


Resources 

Level up a little bit every day. Read. Learn. Investigate. Don’t get frustrated. I feel like a 

beginner too! There are lots of us out here willing to help you! 

My Blogger Toolkit 

Some of these are affiliate links which means I receive a commission if you choose to 

purchase. Regardless, I am only recommending products here that I use personally. 

Wordpress - I moved from Blogger to Wordpress. Learn why. 

BlueHost - I use their WP Optimized hosting for coolcatteacher.com 

Scrivener - I draft in Scrivener using Markdown and then convert it using Marked 2 

before pasting into my blog. 

Learn Scrivener Fast - This is the course I took to learn how to write my books and blog 

posts more efficiently using Scrivener. I use Scrivener for everything now. 

Get Noticed Theme - I use this theme from Michael Hyatt. 

Want to Learn More About Brand Management? 

● Join my Social Media Success Mailing List 

● LISTEN: My new SocializED podcast about social media excellence. (Search for it 

on iTunes) 

● READ: 3 Things Connected Educators Have Learned About Social Media 

Influence 

 

  

https://wordpress.com/
http://www.coolcatteacher.com/moving-blogger-to-wordpress/
http://www.bluehost.com/track/coolcatteacher/
https://www.literatureandlatte.com/scrivener.php
http://vickidavis.jarono.hop.clickbank.net/
http://getnoticedtheme.com/
http://eepurl.com/brf-Hv
http://www.bamradionetwork.com/edwords-blog/new-blog-on-managing-connected-influence
http://www.bamradionetwork.com/edwords-blog/new-blog-on-managing-connected-influence


Reading List 

These books have been some of the most helpful on my learning journey with blogging. 
 
Platform by Michael Hyatt. This book helps you find the purpose for your platform 
and how to choose your tools. 
 
Jab, Jab, Jab, Right Hook by Gary Vaynerchuck. Disclosure: This book has 
profanity in it. But it also has some of the most practical social media advice for the nuts 
and bolts of how social media actually works. 
 
A Million Miles in a Thousand Years by Donald Miller. This is a life book, not a 
social media book. It made me willing to try new things and overcome great obstacles 
more than any book I’ve read. 
 
Start: Punch Fear in the Face, Escape Average and Do Work that Matters  by 
Jon Acuff. This fantastic book was gifted to my son when he graduated by my church. 
If you’re struggling with procrastination, fear, or critics - this book is for you! 
 
How Do You Kill 11 Million People? Why the Truth Matters More Than You 
Think by Andy Andrews . How did the Nazis kill 11 million people while only being 
10% of the population? The same way atrocities happen today. I wish every single 
person would read this book -- it might help them see how important their voice is.  
 
ProBlogger: Secrets for Blogging Your Way to a Six-Figure Income by 
Darren Rouse and Chris Garrett. These guys write a practical website. Even if you 
don’t want to make lots of money, they’ll help you blog better. 
 
The Miracle Morning by Hal Elrod. Focus on what you do every morning. Level up. 
 
Reinventing Writing by Vicki Davis. If you want to understand the nuts of bolts of 
the nine ways that writing has been reinvented - this book is for you. While written for 
teachers and how each type of writing should be put into the classroom, helps you 
understand how writing has transformed society. Every school should implement these. 
 
Flattening Classrooms, Engaging Minds by Vicki Davis and Julie Lindsay. 
The byproduct of a globe-spanning collaboration, this book will help teachers who want 
to collaborate globally get started. Students can blog together and work together.  

http://amzn.to/1Dy1bbA
http://amzn.to/1TTzGm7
http://amzn.to/1MKiUBT
http://amzn.to/1Dy1yD5
http://amzn.to/1MKj3oX
http://amzn.to/1MKj3oX
http://www.amazon.com/ProBlogger-Secrets-Blogging-Six-Figure-Income-ebook/dp/B0077FDAC6/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1437659553&sr=1-1&keywords=problogger&pebp=1437659563363&perid=02GXV4MB6K16V27XDCNH
http://amzn.to/1MpTJYe
http://amzn.to/1MpSk3P
http://amzn.to/1IfVvnK


 

Great Podcasts for Bloggers 

 
There are lots of shows out there, including my show for teachers Every Classroom 
Matters. But this list includes shows that I listen to personally relating to my writing and 
blogging. I know it is a short list, but I don’t have much time. These shows inspire me to 
be a better blogger and a better human being.  
 
Here’s one struggle with finding great podcasts for bloggers: many of them are profanity 
laden. The ones below aren’t. Others have stopped updating.  
 
SocializED. My weekly show will help you understand influence. Search iTunes for it. 
 
This is Your Life by Michael Hyatt. This show clarifies platform building. 
 
HBR Ideacast. This show centers around the most popular articles from the Harvard 
Business Review magazine. Current business, social media, and societal research 
surfaces in each show. 
 
Read to Lead Podcast by Jeff Brown.  I love this podcast because it interviews 
authors of different books. Those who have the tenacity to write books and blogs tend to 
be exceptional people. I find myself inspired by this show. 
 
The Creative Penn by Joanna Penn. Joanna is a thriller writer but hosts one of the 
best shows on self publishing (and publishing in general) that I’ve found. She is on the 
cusp of social media and authoring. I learn lots on her show. 
 
UpWords with Max Lucado. Find some inspirational shows to put in your podcast 
feed. I also enjoy sermons from the great preacher Ron Dunn. Find what inspires you.  
 
Simple Life Habits with Jonathan Milligan. I love this show because it focuses on 
simple things we can do make our life better. 
 
The 5AM Miracle with Jeff Sanders. This show focuses on the habits of people who 
get going early in the morning. For those of us who have a full-time job, this is prim-o 
writing timing. Want to blog? Get control of your mornings. 

http://www.bamradionetwork.com/every-classroom-matters/
http://www.bamradionetwork.com/every-classroom-matters/
http://michaelhyatt.com/thisisyourlife
https://itunes.apple.com/us/podcast/hbr-ideacast/id152022135?mt=2
http://readtoleadpodcast.com/
http://www.thecreativepenn.com/podcasts/
https://maxlucado.com/
http://jonathanmilligan.com/simple-life-habits-podcast/
http://jeffsanders.com/the-5-am-miracle-podcast/


 

What next? 

Well, that depends on you. 

You probably have lots more questions that need answers. That’s great!  

I always end my podcasts with “My name is Vicki Davis, and I’m here to help” because I 

am. I don’t know all the answers, but I know lots of smart people. I do want to help. 

This book is, I hope, the beginning of a conversation. I hope it keeps going. Plus, I spent 

all this time and I’d really like to have your feedback: 

● What questions do you still have? 

● What do you need help doing or learning? 

● What did I miss? 

I’d love to keep helping you on this journey. I want to see you find your voice and speak 

out for causes that matter. I’d love to see you traveling the world, making a difference, 

and helping people love themselves. 

If you’d like to continue this journey, make sure you’ve signed up for my social media 

success mailing list. (If you haven’t already.) I’ll keep you posted on freebies, upcoming 

classes, and tips. 

If you have questions, check my author page at the end of this book. 

While I’m finishing up. Thank you. Thank you for reading this book. I’m proud of you 

that you made it through the end. You finish what you start. 

Today is a time of incredible opportunity. Here I sit in my office in a tiny town of 5,000 

talking to you in ___. (fill in the blank)  

What you do next is up to you.   



One Last Word... 

Blogging is part of my life and that of my students. Look closely. Some people are 

“blogging” on Facebook. Others are using Tumblr or LinkedIn. Blogging may not be 

called a “blog” but if it is longer than a few dozen words, it probably is one.  

As I shared in my book Reinventing Writing, blogging is an essential form of 21st 

century writing we all should master. Everyone has a message. 

Blogging has changed my life. How else could a teacher in a small town in a school 

of around 400 students have such wonderful things happen? I’ve been sent on trips 

around the world. Given computers. Given software.  

But most of all, I’ve been given with trust. In the end, as Proverbs says, 

A good name is better to be had than great riches. 

In the end, you can’t be for sale. You have to set limits.  

If your blog becomes popular, scammers will try to buy links. Some may try to get you to 

withhold FTC disclosures. Others don’t want you to tell that things are free for you.  

Trust is hard earned and easily lost. You must be honest with yourself. You must be 

honest with your audience. When you screw up (and you will), be open about it. But 

keep your integrity. Be honest. Be true. Be helpful. And you’ll be OK. 

Those who succeed, don’t play king of the hill, they make a bigger hill. They welcome 

beginners. They make friends. They find the win win. Welcome, my friends. Thanks for 

trusting me. If this book is helpful, I hope you’ll let others know. 

Your friend, 

Vicki Davis @coolcatteacher 

 

http://amzn.to/1MoZ9m5
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Vicki Davis is a full-time classroom teacher. She believes in helping people lead with a 
positive impact and live with greater purpose. For the past ten years, her primary focus 
has been helping classroom teachers teach with better results, while still having an 
amazing life. 

Vicki writes the Cool Cat Teacher Blog which has been a finalist for Best Teacher blog in 
the Edublog Awards since 2006. (She’s won once.) With more than 100,000 Twitter 
Followers, Vicki is one of the most followed teachers on Twitter and was named by 
Mashable as a “Rock Star Teacher on Twitter.” Vicki’s show Every Classroom Matters 
consistently trends in the top 30 K12 podcasts on iTunes. In 2014, she won the BAMMY 
for “Best Talk Show Host in Education.” 

Vicki has written for various blogs and publications including Edutopia, Intel, the 
Washington Post, the Atlantic,  and more. 

Vicki lives in Camilla with her husband, three children, and lots of pets.  

Vicki loves every child on the planet, especially those who struggle. Vicki wants to help 
people master technology and be human beings not human doings. 

To connect with Vicki, visit her at any of the following: 

Email: vicki@coolcatteacher.com 

Blog: coolcatteacher.com 

Facebook: facebook.com/coolcatteacher 

Twitter: twitter.com/coolcatteacher 

 

Make the world a better place. 

Share better. 

http://www.bamradionetwork.com/every-classroom-matters/
mailto:vicki@coolcatteacher.com
http://www.coolcatteacher.com/
https://www.facebook.com/coolcatteacher
http://www.twitter.com/coolcatteacher

